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-REAL RESULTS
-CHALLENGES

DEMAND IN ARIZONA
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The mission of CEASE Arizona is to eradicate 
sex trafficking in the State of Arizona by focusing 
on the demand for paid sex through awareness, 

prevention, education and disruption of 
prostitution transactions online.  

Sexual exploitation is a 
complex problem. It requires 
a structured strategy that 
incorporates a mix of tactics 
to stop sex buying, empower 
the victim, and evolve our 
society’s understanding 
about the realities of 
prostitution.

3THE ISSUE

DEMAND
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 Those who purchase sex 
fuel the illegal sex industry.  

 most women in prostitution do not 
have a choice.

 the men who buy sex….they always
have a choice

less than 200

5

a year

Buyer Arrests

“When people accept breaking the 
law as normal, something 

happens to the whole society” –
Orson Welles

Want big impact?
USE BIG IMAGE.
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Focusing on holding buyers accountable strengthens 
and supports 

larger efforts against forced prostitution



2/15/2018

3

7

“If you commit any other 
crime,you pay the price.  
Why should buying sex 
be different?”
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PROSTITUTION IS NOT A VICTIMLESS CRIME

it hurts our whole 
community

Rape
Larceny

Organized Crime
Gang Violence
Domestic Abuse

Gun Trade
Drugs

Google internet 
searches for 
prostituted 

people in Arizona
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<1 million
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If there were no buyers, there would be no 
business for the pimps and traffickers and 
no victims of human trafficking.

BIG
CONCEPT
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WHO
BUYS SEX?
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2% of the buyers account for 75% of transactions. 

Over 10% transactions occurring in illicit massage 
parlors- the more they buy, the less they spend 
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50,000

sources:  
ASU STIR  ”5% Adult Men shop online sex ads” 2014 
Demand Abolition Survey of AZ Men 2017- 23% of men surveyed have ever paid for 
sex *10% have browsed internet ads *5% have contacted an internet ad
SuburbanStats.org
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Conducted by Demand Abolition in January 2017

Sex Buyer Arrests

Sex Buyer Education

LE Cyber Patrols
Civilian cyber patrols

Social Media Messaging
Text Warnings

Demand Tracker
Report John

Public Awareness
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first

last

second

What works?

Prevention/ Social Norms 
Change
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WHAT
IS BEING DONE 

ABOUT IT?

Stop Deter Evolve
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Three years = 40% reduction in online purchase intent and 37% 
reduction in number of prostituted people advertising online

 400 misdemeanor arrests of buyers
 Billboard campaign for Super Bowl 3,000,000 impressions
 Nearly 1,000,000 google ads delivered
 4,000 buyer impressions on Facebook
 Nearly 400,000 total impressions on Facebook
 8500 warning text messages delivered
 Over 500 cyber patrol conversations between female detectives and buyers
 Mandatory booking policy change
 City of Phoenix workplace policy against buying sex in place
 87 arrests during 2 week fake illicit massage parlor operation
 300 sex buyer education diversion
 fake escort website operation = 300 warned via email, 10 arrested

Size matters

Buyer

Victim

Pimp
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Increase the  
perception 
of risk for 
sex buyers
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BUY SEX = LOSE 
EVERYTHING

ITS NOT WORTH IT.
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OBERVATIONS
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CHALLENGES

1. Size of problem; response has to be significant
2. Law enforcement priority,  turnover, resource constraints
3. Long term strategy – not going to end demand in short term
4. Institutionalizing anti-demand efforts and language into all anti-

sex trafficking work in Arizona 
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24 hours – 1 ad

otal Bot Conversations Phoenix
------------------------------------------------------------
-

Total Conversations: 329

With Deterrence message: 169

Deterrence Percentage: 51.36%
------------------------------------------------------------
-

Total messages: 4607

Total inbound SMS messages: 2364

Total outbound SMS messages: 2243
------------------------------------------------------------
-

Approx wasted potential buyer time: 6.57 hrs

-----------------------------------------------------
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2018

- Social Norms focus, not just individual buyers
- Illicit Massage Parlors are the new ”safe place” to 

buy sex
- Lack of media coverage
- Business sector- multi-sector approach
- Harms of pornography awareness and education 

critical in the long term strategy to end sexual 
exploitation

- Deploy technology:  chat bot
- Continue existing tactics: social media messaging, 

google ad words, text campaigns
- Continue to educate/ train anyone that will listen to 

our message

Angie Bayless

Director
CEASE Arizona
(602)505-9050
apb1973@gmail.com

www.ceasearizona.org
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Questions?


